The problem of youth e-cigarette use
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Toll of Tobacco



-e> S tobacco

- SOUTH DAKOTA

1,300 South Dakota adults die each year from smoking.

Campaign for Tobacco Free Kids (2018)

21,000 kids under 18 and alive today in South Dakota will
ultimately die prematurely from smoking.

Campaign for Tobacco Free Kids (201 8)
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Middle School Rates
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South Dakota high school students:
10.1% current cigarette smokers (10.8% U.S.)
11.7% current smokeless tobacco users (7.3% U.S.)
17.3% current e-cigarette users (24.1% U.S.) (1.5% in 2011 — U.S.)
41.0% ever used e-cigarettes (44.9% U.S.)

SD Youth Risk Behavior Survey (2015)
U.S. Data CDC (2015)




South Dakota adults: iF
18% current cigarette smokers (17% U.S.) tf.{
6% current smokeless tobacco users (4% U.S.) | i
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What are e-cigarettes?
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What do they look like?

Large-size Medlum-size Rechargeable Disposable
tank devices tank devices e-clgarette e-clgarette
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Some e-cigarettes look like regular cigarettes, cigars, or pipes.
Some look like USB flash drives, pens, and other everyday items.
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Types of e-cigarettes

N

Mini e-CIG MID-S12€D MODIFIED

Smaller/Fixed Larger/Customizable



https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjfhp2kh97dAhWr24MKHZIICR8QjRx6BAgBEAU&url=https://www.herrmanandherrman.com/blog/vaping-safer-traditional-smoking/&psig=AOvVaw2KMxNzYyY1fA4lWb1K2mcF&ust=1538236396220307

Evolution of the

Generic combustible Second generation  Third generation
tobacco cigarette e-cigarette —cigarette

First generation
—agarette

Shown to demonstrate approximate scale

Source: National Academies of Sciences, Engineering and Medicine,
Public Health Consequences of E-Cigarettes
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What’s in the aerosol?
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What’s in the aerosol? (cont.)
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Are they harmful?
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Youth Access Laws in South Dakota



FDA Regulation



https://www.fda.gov/ucm/groups/fdagov-public/documents/image/ucm541368.jpg
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Each year, the tobacco industry spends $9.5 billion on tobacco
advertising in the U.S.
Approximately $27.5 million per year in South Dakota.
Three most heavily advertised brands:

Marlboro, Newport, and Camel
In July 2000, a study revealed that after tobacco billboards
were banned by the Master Settlement Agreement the cigarette
companies increased their advertising and promotions in and

around retail outlets, such as convenience stores.
Campaign for Tobacco-Free Kids (201 8)



\
e> tobacco

SOUTH DAKOTA

“It’'s a well-known fact that teenagers like sweet products. Honey might
be considered”
Brown & Williamson Memo, 1972
“Cherry Skoal is for somebody who likes the taste of candy, if you know
what I’'m saying.”
UST sales representative, 1994
“We have been asked by our clients to come up with a package
design... a design that’s attractive to kids.”
Lorillard’s ad agency, 1970
Today’s teenager is tomorrow’s potential regular customer...the smoking
patterns of teenagers are particularly important to Phillip Morris.”
Myron E. Johnston, Philip Morris Researcher, 1981



6 Ways E-Cigarette Companies Are
Copying Big Tobacco’s Playbook

“Yowd tie Pall Malls modem design
it filters the smoke_ lessens throat irritation!”
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#1 Celebrity Spokespeople

Scientific tests prove Lucky Strike milder
than any other principal brand!
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2 Magazine Ads Featuring...

Rugged Men




... or Glamorous Women




#3 Sponsorship of Sports...




...and Music Festivals
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#4 Sweet Flavors




#5 Cartoons




#6 “Switch Don’t Quit”

WHY QUIT?
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What did we learn?
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Educate yourself and others on the harms of tobacco, nicotine,
and e-cigarette use.

Advocate for tobacco-free properties and make sure to include
e-cigarettes in these policies.

Share resources for quitting tobacco.
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Reliable Resources for Youth


http://befreesd.com/
http://rethinktobacco.com/about/
https://www.sdquitline.com/
https://e-cigarettes.surgeongeneral.gov/
https://e-cigarettes.surgeongeneral.gov/
https://e-cigarettes.surgeongeneral.gov/
https://www.cdc.gov/tobacco/basic_information/e-cigarettes/index.htm
https://www.cdc.gov/tobacco/basic_information/e-cigarettes/index.htm
https://www.cdc.gov/tobacco/basic_information/e-cigarettes/index.htm
https://truthinitiative.org/topics/tobacco-products/e-cigarettes
https://truthinitiative.org/topics/tobacco-products/e-cigarettes
https://truthinitiative.org/topics/tobacco-products/e-cigarettes
https://truthinitiative.org/topics/tobacco-products/e-cigarettes
https://truthinitiative.org/topics/tobacco-products/e-cigarettes
https://www.tobaccofreekids.org/
https://www.fda.gov/TobaccoProducts/PublicHealthEducation/PublicEducationCampaigns/TheRealCostCampaign/ucm620783.htm
https://www.fda.gov/TobaccoProducts/PublicHealthEducation/PublicEducationCampaigns/TheRealCostCampaign/ucm620783.htm
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Central Region
Phone: 605-276-5104
Counties: Aurora, Bennett, Brule,

Buffalo, Campbell, Charles Mix, Corson,
Dewey, Douglas, Gregory, Haakon,
Hand, Hughes, Hyde, Jackson, Jerauld.
Jones, Lyman, Mellette, Potter, Shannon,
Stanley, Sully, Todd, Tripp, Walworth,
Ziebach

Northeast Region
Phone: 605-878-0361

Counties: Beadle, Brookings, Brown,

Clark, Codington, Day, Deuel, Edmunds,
Faulk, Grant, Hamlin, Kingsbury,
Marshall, McPherson, Roberts, Spink
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Southeast Region
Phone: 605-444-6341
Counties: Bon Homme, Clay, Davison,

Hanson, Hutchinson, Lake, Lincoln,
McCook, Miner, Minnehaha, Moody,
Sanborn, Turner, Union, Yankton

Western Region
Phone: 605-394-5120
Counties: Butte, Custer, Fall River,

Harding, Lawrence, Meade, Pennington,
Perkins



The problem of youth e-cigarette use




